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About Me
I’m Sebastian—a graphic designer and illustrator living in Oregon with a passion for 
bringing ideas to life. My specialties include layout, illustration, and visual branding. I 
enjoy learning new ways to experiment with my work, finding solutions to the various 
challenges of the design world and creating something worth being proud of.

There’s just something magical about seeing your ideas come 
to life, whether it be through illustration or design.
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LYMAN FR ANK BAUM was an American author of 
many talents who became known for being the creator of the 
very well-known The Wonderful Wizard of Oz—currently 
known as The Wizard of Oz. Baum wrote hundreds of 
various medias, from novels to poems, and even scripts. He 
even attempted bringing a new life to his work many times 
by trying to bring them to screen and stage.

L. Frank Baum

“Cute, imaginative and simple. A great read for younger peoples.”
–A.R. Jarvis

“Light hearted, enjoyable read by the author of The Wizard of Oz.”
–Suzanne

“Another great have too book. I think this book opened up my 
imagination to explore other books of its kind.”

–Sean

THE SEA FAIR IES is an adventurous tale about a young girl by the name of 
Trot who travels with her companion, a sea captain named Cap’n Bill with the 

duty to look after her on behalf of her mother. After  making a wish to see mermaids 
after hearing the rumors, Trot is met with two mermaids the next day who overheard 
her wish. The two of them offer Trot the experience of a lifetime—discovering the 
truth about mermaids and learning more about their lives.

Not being too fond of the idea while being too loyal to let the girl go alone, Cap’n 
Bill joins Trot on an adventure like no other. Traveling with the mermaids, the two 
of them discover many fantastic sights and meet many sea creatures. Along their 
adventure, they encounter an evil villain and must defeat him to survive.

THE

SEA FAIRIES

A novel by
L. Frank Baum
Author of The Oz Books

— 15 —— 14 —

L. Frank Baum

“Don’t you believe us?” asked the mermaid, fixing her lovely eyes 
on those of the old sailor and smiling prettily. “Are you afraid to trust 
us to bring you safely back?”

“N—n—n-o,” said Cap’n Bill; “’tain’t that. I’ve got to look 
after Trot.”

“Then you’ll have to come with me,” said Trot, decidedly, “for I’m 
going to ‘cept this inv’tation. If you don’t care to come, Cap’n Bill, 
you go home and tell mother I’m visitin’ the mermaids.”

“She’d scold me inter shivers!” moaned Cap’n Bill, with a shudder. 
“I guess I’d ruther take my chances down below.”

“All right; I’m ready, Miss Mermaid,” said Trot. “What shall I do? 
Jump in, clothes an’ all?”

“Give me your hand, dear,” answered the mermaid, lifting a lovely 
white arm from the water. Trot took the slender hand and found it 
warm and soft, and not a bit “fishy.”

“My name is Clia,” continued the mermaid, “and I am a princess 
in our deep-sea kingdom.”

Just then Trot gave a flop and flopped right out of the boat into 
the water. Cap’n Bill caught a gleam of pink scales as his little friend 
went overboard, and the next moment there was Trot’s face in the 
water, among those of the mermaids. She was laughing with glee as 
she looked up into Cap’n Bill’s face and called:

“Come on in, Cap’n! It didn’t hurt a bit!”

Chapter 3

The DepThs of The 
Deep Blue sea

Cap’n Bill stood up in the boat as if undecided what to do. 
Never a sailorman was more bewildered than this old fellow by 

the strangeness of the adventure he had encountered. At first he could 
hardly believe it was all true, and that he was not dreaming; but 
there was Trot in the water, laughing with the mermaids and floating 
comfortably about, and he couldn’t leave his dear little companion to 
make the trip to the depths of the ocean alone.

“Take my hand, please, Cap’n Bill,” said Princess Clia, reaching 
her dainty arm toward him; and suddenly the old man took courage 
and clasped the soft fingers in his own. He had to lean over the boat 
to do this, and then there came a queer lightness to his legs and he 
had a great longing to be in the water. So he gave a flop and flopped 
in beside Trot, where he found himself comfortable enough, but 
somewhat frightened.

Challenge
Using a book of choice from the public domain, 
create a new design for the front, back, and 
spine of the book, along with the interior 
layout without changing the original text.

Solution
I chose the book The Sea Fairies by L. Frank Baum 
for this project and created a moodboard using 
Art Nouveau as my inspiration before creating 
sketches of my cover idea. I drew the artwork in 
Procreate and finalized the layout in InDesign.

Tools
 � InDesign

 � Procreate

THE SEA FAIRIES |  Book Cover & Interior Layout Design 
I L LU ST R AT I O N & L AYO U T
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PPAATTCCHH
Affordable Home Horticulture

GGaarrddeenniinngg

Limited or No 
Outdoor Space? Try:

INDOOR 
GARDENING

Learn the 
Basics of Gardening!

GARDENING 101

Gardening for all Ages:

KID-FRIENDLY 
GARDENING

AMAZING 
GARDENING 

TIPS:

ISSUE 20 | 2024 SPRING EDITION

0 12345 67890 5

Challenge
Design a magazine as a group centered around 
a lifestyle subtopic in the communities in which 
we live and work. Each member needs to 
research, write, design, typeset and provide 
images for a major article, short article, ads, 
and any other supporting material needed.

Solution
My group chose the topic of gardening for 
our magazine. I’ve lived in apartments most 
of my life, so on top of sustainability, my focus 
was on keeping things inclusive to others in 
my situation. I chose indoor gardening, indoor 
composting, and grass alternatives for my articles. 
I worked on the cover, table of contents, three 
articles, and an illustration for our magazine.

Tools
 � InDesign

 � Procreate

PATCH GARDENING | Food & Lifestyle Magazine Design
I L LU ST R AT I O N & L AYO U T
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Nowhere 
LaNds

Exploring

Utopian &
Dystopian

Voices

Edited by 
KARL MEINER

Nowhere LaNds: exploriNg UtopiaN & 
dystopiaN Voices explores a continuum of societal 

extremes from a writer’s belief in a more perfect democracy to 

the cruel and brutal actions of an authoritarian leader. Each essay, 

poem, speech, and story form a map to nowhere lands; they are 

places that begin in the author’s imagination but become real 

as readers discover worlds simultaneously foreign and familiar. 

This collection includes diverse pieces from authors of different 

centuries, cultures, and worldviews.

The works in this anthology use topics such as race, gender, 

and economics to evaluate societal organization through the 

fantastical and the mundane. In this moment of seismic cultural 

and political change, this book provides a meaningful opportunity 

to reflect on what each author asserts about our future. In turn, 

readers are encouraged, through guided questions and contextual 

footnotes, to consider how the worlds described in the anthology 

mirror the world outside their windows.
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Challenge
Create a book cover design for a college-
level textbook that fits the theme of utopia 
and dystopia coexisting while keeping within 
client’s restrictions—such as avoiding black/
white, pure symmetry, and clichés.

Solution
Inspired by a hand touching its own reflection 
and the coexistence of utopia and dystopia 
despite feeling like two opposing worlds, I decided 
to lean into the idea of a hand reaching from 
one realm towards its reflection in another. 
The worlds collide and flow into each other, 
much like utopia and dystopia. This cover was 
chosen by a client among other strong designs 
to be used in the published anthology.

Tools
 � InDesign

 � Procreate

NOWHERE LANDS | Book Cover Design
I L LU ST R AT I O N & L AYO U T
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w h e r e  s t r e n g t h  m e e t s  r e s p o n s i b i l i t y

Service Mark Logotype

DescriptorTagline

w h e r e  s t r e n g t h  m e e t s  r e s p o n s i b i l i t y

Challenge
Create a visual brand identity for a women’s 
athletic wear company by the name of Soluna 
Active with Pacific Northwest roots and a 
focus on inclusivity and sustainability.

Solution
I went with a wordmark and had the “L” form a 
wave-like pattern to symbolize the flowing nature 
of our PNW waters and movement, which felt 
fitting for an athletic brand. The color comes from 
the combination of the blues and greens found in 
the PNW trees, mountains and bodies of water.

Tools
 � InDesign

 � Illustrator

SOLUNA ACTIVE | Brand Identity Project
LO G O,  B R A N D I D E N T I T Y,  & C O L L AT E R A L
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Est. 2023
Celestial Ocean Café

Coffee

Flat white 4.00

Mocha 4.00

Espresso 4.75

Cappuccino 4.75

Macchiato 4.75

Coffee Latte 4.75

Americano 4.75

Flavored latte  5.00

Decaf options available.

Sandwiches & Wraps

Turkey Swiss wrap 5.25

Veggie wrap 5.25

Tofu wrap 5.25

Sausage, egg, & cheese biscuit 4.75

BLT with avocado spread 4.75

Ham & swiss sandwich 4.75

Plain bagel 1.25

Everything bagel 1.25

Toasted bread available as an option for sandwiches and 
bagels only.

Flavors

Peppermint

Matcha

Rose

Lavender

Honey

Ginger

Maximum 3 flavors per drink.

Pastries & Deserts

Croissants 2.75

Cake pop* 1.95

Cake donut* 2.50

Loaf* 3.95

Chocolate truffles (3 pc) 5.00

Macarons (3 pc) 5.00

*Apple Cinnamon, Banana Walnut, Chocolate, Pumpkin 
& Red Velvet available as options.

Tea

Matcha Latte 3.75

Chai Latte 3.75

London Fog 3.75

Green Tea 2.45

Black Tea 2.45

Herbal Blend* 2.85

*Chamomile, Peppermint, Rose, Ginger & Hibiscus 
available as options.

Drink Menu Food Menu

Extras

Extra shot of espresso 0.50

Extra cream 0.30

Extra Sweetener 0.20

Spreads & Extras

Cream Cheese 0.50

Hummus spread 0.75

Avocado spread 1.00

Cinnamon walnut spread 1.00

Cinnamon pumpkin spread 1.00

Lox 2.00

(All drinks come with the option of being iced or blended) (Vegetarian & vegan options available)

Substitutions

Soy milk

All substitutions come at no additional charges.

Please note that we use whole milk as the standard when we prepare food and drinks.
Almond milk

Oat milk

Vanilla

Caramel/Salted

Vanilla/Caramel

Mocha

Mocha/Caramel

Hazelnut

Pumpkin

CELESTIAL OCEAN CAFÉ | Menu Project
I L LU ST R AT I O N & L AYO U T

Challenge
Create a menu for a fictional restaurant, taking 
care to do research and keep within your chosen 
theme and mood. Design both the front and back 
cover, along with a minimum of two interior pages.

Solution
For this project, I chose to go with a whimsical 
café, using ocean and celestial themes. I 
wanted it to be inclusive of dietary restrictions 
while being affordable and offering an 
elevated and calming dining experience.

Tools
 � InDesign

 � Illustrator

 � Procreate
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Challenge
Create an easy and recognizable wayfinding system 
for new Chemeketa students using a provided list 
of what icons to create and what name to use while 
staying within Chemeketa’s brand guidelines with 
the exception of font choice. This system will need 
a logo and will focus on building 2 for bathrooms.

Solution
Using the Chemeketa secondary color palette, 
I chose to keep to three colors at a 60% tint, 
keeping the set from appearing too busy. 
These colors stood out to me because they 
felt more fun, upbeat, and energetic. The logo 
was inspired by putting pins in a map on places 
you’ve been to. I chose to do a linework-style 
to push myself out of my comfort zone

Tools
 � InDesign

 � Illustrator

CAMPUS COMPASS | Campus Icon System
I L LU ST R AT I O N,  I C O N O G R A P H Y & L AYO U T
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Challenge
Redesign the Escape Fiction website in Figma 
to create a modern, cohesive and functional 
website. Keep simple navigation and ease 
of use for clients and customers in mind.

Solution
With a focus on end-user experience and more 
natural colors inspired by the original site, I chose 
to use neutral tones with bright accents for any 
call-to-action items. This makes it easier for users 
to know what to click while navigating the site. 
The simple and clean grid structure works well 
to display their books and is easy to navigate.

Tools
 � Figma

ESCAPE FICTION | Website Redesign
W E B D E S I G N & L AYO U T





V
o
id

 C
a
t’s C

o
sm

ic P
e
a
rls



Challenge
Create a custom dieline and design the 
packaging for a cereal box of choice.

Solution
Seeing that most healthy cereal leans more on 
a natural and/or minimalist look, I wanted to 
create a fun and whimsical cereal that people 
with dietary restrictions could eat. Healthy 
cereal doesn’t have to be boring or minimal.

Tools
 � InDesign

 � Illustrator

 � Procreate

VOID CAT’S COSMIC PEARLS | Cereal Box 
PAC K AG E D E S I G N & I L LU ST R AT I O N

Find the paw prints 
using the special UV 

light inside!

NET WT 13 OZ (370g)
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0 12345 67890 5

Ingredients: Whole Grain 
Wheat*, Rice*, Date Powder*, 
Sunflower Oil*, Coconut Oil*, 
Dried Blueberries*, Dried 
Strawberries*, Sea Salt, Natural 
Flavor*. Vitamin E (mixed 
tocopherols) Added to Preserve 
Freshness.
*Organic
CONTAINS WHEAT AND 
COCONUT; MAY CONTAIN SOY 
INGREDIENTS

Made in Oregon

Nutrition Facts
6 servings per container
Serving size 1 1/2 Cup (60g)
Amount Per Serving

Calories 250
% Daily Value*

Total Fat 6g 8%
Saturated Fat 2.5g 13%
Trans Fat 0g
Polyunsaturated Fat 1g
Monounsaturated Fat 2.5g

Cholesterol 0mg 0%
Sodium 330mg 14%
Total Carbohydrate 45g 16%

Dietary Fiber 6g 21%
Total Sugars 5g

Includes 0g Added Sugars 0%
Protein 5g 10%

Vitamin D 0mcg 0%
Calcium 0mg 0%
Iron 1.9mg 10%
Potassium 240mg 6%

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Strawberry & Blueberry Flavored Cereal

COSMIC
PEARLS

COSMIC
PEARLS

COSMIC
PEARLS

COSMIC
PEARLS

Organic

No artificial
flavors or dyes

Vegan
Find out more 

about us!

Starting out as a 
small food truck in 
Salem, Oregon, we 
expanded to create 
fun and whimsical 

foods to be enjoyed 
state wide that you 
can pick up at your 
local grocery store. 

We want to keep 
things fun and 

lighthearted while 
trying to lean 

towards healthier 
options for those 

with dietary 
restrictions.

Not seeing a flavor 
you like? Check out 
our online store or 
send us feedback 
on what you’d like 

to see.

Did you find 
them all? Find 
out here!
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Challenge
Design the packaging/label for a beverage of 
choice within a series (or family) of three. One of 
the three must be a limited edition with unique 
branding while still fitting into the overall brand. 
Create a custom die line and mockup for all three.

Solution
I’ve chosen to design the label for a non-dairy, 
bottled coffee drink because I enjoy coffee, 
but it’s difficult to find many dairy-free options 
in grocery stores. The design was inspired by 
art nouveau fonts and the bat plushes with 
unique patterns for their wings and ears—
something I find whimsical and fun that will 
stand out among typical coffee branding.

Tools
 � InDesign

 � Illustrator

 � Procreate

MIDNIGHT’S COFFEE BREW | Beverage  
PAC K AG E D E S I G N & I L LU ST R AT I O N
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Nutrition Facts
1 servings per container
Serving size 10.1 fl oz (298ml)
Amount Per Serving

Calories 160
% Daily Value*

Total Fat 2.5g 3%
Saturated Fat 0g 0%
Trans Fat 0g

Cholesterol 0mg 0%
Sodium 65mg 3%
Total Carbohydrate 28g 10%

Dietary Fiber 0g 0%
Total Sugars 13g

Includes 9g Added Sugars 18%
Protein 4g 8%

Vitamin D 0mcg 0%
Calcium 38mg 2%
Iron 1mg 6%
Potassium 852mg 20%

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice. 0 12345 67890 5





Thank You


