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~ o1 see you here, in the stars, in the river, vou're

—Farns Raview

Karmaerras: Hosiwy is beautiful and comes from
a privileg ed backaround_ bt she strugales to cdefine her
Future After =cieving an offer of engagementfrom poet

o o o __ S, S
Witliam_sheisuncartain of herdesiretomary, butstill she - K& B
S I n U I C I q C q e agrees. \When shemeets Ralph Denhar, awriteracorking . | | - . |
O O e == forherfather, shefeslsan undeniablzattaction ta him as = i g : ' “I see vou E"I,I"E:I]r“rh_ﬂ]_'t’

hiea goesout of his wayto pursus her At this pointshe must

chioose between tha two men. As she tnes to dacice the

lives of teco athar women—wormean's rights activist Mary y : "i-rnll"II: evervthin g that
Catchet and Eatharing’s mother—intarfere with hers in . : T ! :
unaxpectsd ways. | exists; the reality of

everything,”

in the stars, in the river,

ADELINE VIRGNIA WaOOlF owas
an Enaglish writer from  London.
Sha is considered one of the more
prraminsnt rnocdernist authors of the
217 century. Woolf has become cne
of the cantral subyjects of the 19703
mcvermnent of ferninist crigcism. Her
works have attmacted attention and
wiclespread commentary for inspir-
ing feminist ideals.

Create a book cover/interior design that reflects the content, genre, and time — :

period of the chosen book; create a matching publicity package (i.e. bookmark, & oo IMIJU‘"“ ' R ﬁﬂﬂlﬁlﬂ WoorLr ___

]

iy
ol

Challenge

3

311
YN

business card, etc.) to promote the book’s author.

I r o c e s s in an office, you're worrying over the rest of us. And I'm not much

good to you, I'm afraid.”

Joan rose, and stood for a moment warming her hands, and,
apparently, meditating as to whether she should say anything more
or not. A feeling of great intimacy united the brother and sister, and

A dreamy night sky illustration and a bridge to match the book’s romantic theme, e s s b e oo . o, CHAPTER 3

was nothing more to be said on either side. Joan brushed her broth-

Woolf has: become one

er's head with her hand as she passed him, murmured good night, of the central subjects of

and a script font for the title to match the organic shapes in the painting. el Lt e room. o some it e e b g Rl Iy

quiescent, resting his head on his hand, but gradually his eyes filled D enham had accused Katharine Hilbery of belonging to one

the 1970 movement of
with thought, and the line reappeared on his brow, as the pleasant of the most distinguished families in England, and if any S e
one will take the trouble to consult Mr. Galton’s “Hered-

itary Genius,” he will find that this assertion is not far from the
After a time he opened his book, and read on steadily, glanc- truth. The Alardyces, the Hilberys, the Millingtons, and the Otways

ing once or twice at his watch, as if he had set himself a task to seem to prove that intellect is a possession which can be tossed from
o twu re be accomplished in a certain measure of time. Now and then he one member of a certain group to another almost indefinitely, and
heard voices in the house, and the -:lq:rsm_g of bedroom doors, which with apparent certainty that the brilliant gift will be safely caught
showed that the building, at the top of which he sat, was inhab-

ited in every one of its cells. When midnight struck, Ralph shut

his book, and with a candle in his hand, descended to the ground for some years before the richness of the soil culminated in the rar-

S - . -
I I I U S'I' rq 'I'O r' P h O'I'O S h O p, I n D e S I g n floor, to ascertain that all lights were extinct and all doors locked. est flower that any family can boast, a great writer, a poet eminent

It was a threadbare, well-worn house that he thus examined, as if among the poets of England, a Richard Alardyce; and having pro-
duced him, they proved once more the amazing virtues of their race

impression of companionship and ancient sympathy waned, and he works have attracted at-

was left to think on alone. tention and widespread
commentary for mspao-

g fenumast ideals.

and held by nine out of ten of the privileged race. They had been

conspicuous judges and admirals, lawyers and servants of the State

SCAN

L

PURCHASE

the inmates had grazed down all luxuriance and plenty to the verge
of decency; and in the night, bereft of life, bare places and ancient

by proceeding unconcernedly again with their usual task of breeding
distinguished men. They had sailed with Sir John Franklin to the
North Pole, and ridden with Havelock to the Relief of Lucknow,

and when they were not lighthouses firmly based on rock for the

blemishes were unpleasantly visible. Katharine Hilbery, he thought,
would condemn it off-hand.

guidance of their generation, they were steady, serviceable candles,
luminating the ordinary chambers of daily life. Whatever profes-
sion you looked at, there was a Warburton or an Alardyce, a Mill-

ington or a Hilbery somewhere in authority and prominence.

It may be said, indeed, that English society being what it is, no
very great merit is required, once you bear a well-known name, to
put you into a position where it is easier on the whole to be eminent

26

27
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Fetch Magazine

Front Cover & Articles

Challenge

Design the layout for an imaginary fashion magazine including the front cover,
feature article, and short article.

Process

| started by brainstorming ideas with my group and created a moodboard with
the collective ideas we came up with. After selecting an image to incorporate
into the design, | played around with typography and colors to draw emphasis
to the design. For the spreads, | did extensive research on fashion trends and
terminology, and then | wrote and edited 2 articles on makeup looks and how to
style prints. After that, | collected imagery to illustrate the theme of each article,
and | used photoshop to remove the backgrounds and scale /recolor them to fit
with the page.

Software
Photoshop, InDesign

Fashion on the edge

3 hot Y2K trends
& how to
recreate them

pa_——_ - ;
V7,173 |

’ mr:m. - N classic

that's making.a

M Ccomeback

‘fr
$17.99

ISBN Yr8=1=733520206=35=3

‘ ‘ ‘ “‘ 51799>
7817337525633 “ H

Vol. 01

Magazine

Mar 2025

An all-time
igh for low
rise jeans
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Oregon Bike Shop

Website Redesign

Challenge

Design a stylish website for a local bike shop to promote sales, highlight ”“*‘ ; l
events, and exhibit functionality. )

".

Bug.
Process Ride.

| started by doing some competitor research and making a wireframe. HESS'E-FI"EE
| then began to research imagery that reflects the grittiness of mountain REPEII"‘S
biking, and | added a faint tire pattern to add texture and visual interest.

Software

SPECIALIZED 287
Excellent condition
1

Photoshop, Figma il
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Sur main focus is Mountain Biking,

Short Track racing, Cyclocross

racing and a lot of gravel/road

Racing Events

El"'ﬂ'gl'_'ll'l HC Saries
Croas Tounby HMourban Bhig Maticnats

riding thrown in.
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Home Used Bires Services ©6B5 Racing Team About Q e

Home Used Bires DS5Services ©BS Racing Team About Q 9 '

Home Used Bires 5Services ©B5 Racing Team About
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Used Bires Services

Buy.
Ride.

St. PatricR's Day Sale! All Bires 10%

Hassle-Free \ ¢
Swift repairs Top-Notch On-The-Spot
SPECIALIZED 20" Cannondale Super V 2000 BURLEY Bee Trailer Mechanic Estimates
Excellent condition Classic mountain bikRe used, very good condition.
=7 excellent condition $175
$=250 Size: Medium
$525

When You come in for a tune up,

you can choose to meet

Racing Events

©regon XC Series
Cross Country Mountain Bike Nationals

with Jimmy (the mechanic) akra "The

Worlds G@reatest Mechanic” or drop

off your bike. If You choose to

Short TrackR MTB JANIS Quest road TEWNIE Electra RECKY MSUNTAIN Element 950 meet Jimmy, he will put your bike in
Monday nights at PIR 52 =1 speeds 29"wheel - -
s S = AR a work stand and inspect your bikre
$450. $500 Large
Road Racing - with you and listen to your

Wed. nights in Jul Mt. Tab
ed. nights in July on abor description of the problem(s), ask a

Cyclocross

few questions and after a visual

Cyclocross Crusade series ?&- e . . . .
d e EH ~  inspection -if Your bikRe needs any
Vel W N NN e N =
* _&__g . . additional parts -you will get an
-:-".- z;?_..%_ .
. estimate on the spot.
Add to cart
Rush service is available for everyone-- commutenrs, racers, BiMXers,
GARY FISHER MTB el SPECIALIZED Stumpjumper ‘83 .
St Patrick's D Salel S coaster+hand brake o tourists and even strollers. Anyone "out on the road"
. atric = al=l ale: Excellent Condition! $75 Med 18"

10% off SR e with a flat,in most cases, are back on the road within a hour and

$550 sometimes soonenr.

Shop All Bires

The BASIC TUNE-UP:

GIANT Acapulco CRANBRO6K Creamsicle FELT F15x Adjust gears and brakes, clean/re-lube drive train, true wheels, inspect
7 Smaill coaster brake, front baskhet! Cyclocross racer S2cm

$350 $275 $500

for loose or worn parts, overall safety check and test ride.

Standard: $95.00
E-Bikres: $150.00

©verhauls & Pro Bikre Builds:
$250.00

TREK Antelope 3Ix7 NIRVE CRUISER MBNGBS8SE Croix
15" small Large 2x1@ S5@cm
$450@ Nexus 3-speed $LDD
|_|- Home $450 f Home

©BS Racing Team ©eBS Racing Team
Y% ride@oregonbikeshop.com About 2 Y% ride@oregonbikeshop.com About

Cart C
. art
(® eregon Bike Shop 2o2s (® eregon Bike Shop 225

‘- 5@3-575-1804% ‘. 523-575-18@Q4

| 418 SE 81st Ave. Portland, ©R. 97215 @ Used Bikes | 418 SE 81st Ave. Portland, ©R. 97215 @ Used Bikes




Soluna Active

Logo Branding

Challenge

Create a logo for a local women’s activewear brand that is focused on strength

ethics, and spiritual balance.

Process

| decided to go with a soft geometric theme for my design. | started by adding
a triangle to represent the strength of a mountain, and | added a small circle
to the top right to represent the constant rising and setting sun. | went with bold
typography to match the geometric shapes, and created an organic swirl shape

within the triangle to represent a person in a calming yoga pose.

Software

lllustrator

Q)
SULUNA
ACTIVE

SOLUNA
ACTIVE



| 5
o Rt
- e e
|
¥




EER
\
ey N,

T—

Taar I.'l.|:|

N
il e B, g
: - e -

Ak
-\'I..\‘:'\:_ _—

-I hr
a § .' E ] 1N . ; " b & | o y
T |."' i ) « . ¥ e y e ... o I- % . = 3 1 ".-.. e
| , R _._. " : ; i T = . - ", ...' -._. . T .-_ w : 4 p . -
3 o R bl k. | " Wi A e s i B ol et W | i 3 e
¥ L 3 i . - L B L bl B B T i & - .I.'-I. _" ___..\'-‘\"
] .. . i 5 .-. - . i M o ] ) A ': g1 | b -. : i 4 .- I: e o ol
f L 5 ) .I'l_' r i i ] 3 [ '_ . . i - il |..- =]
r o T 1 § " b _ : ; oy LE e
T ] o PR, - - - = H il ' Y i '.: : " ] R e i
& b bl - o L9 - g B - - e & i
iN 1 [l SRR { Fay % H ] = ' -. L e
f J [} i II' e . ' 5 X B i e B, w0 I 5 F = n,l-\.'ﬁ-"""nl' =
L1 M . i i ! I e e - -
: | 1A - 5 S A o e b e i .':-‘h.h-;&l’l_i\.‘l.\? L
1 \ - . ) - e Elapa P
i . - IR S - o T,
WA Wi - : : ' LT B T
e ! d T . L5, . . T - R
i 1 5 oy 5 .
] I 1 i , 1 %) 2 ___'__" e By
. . | i - } bty L o Eﬂ -
{ d i :.. i " a - v E 3 5 i e e L e i
A . e T 0 " e -, .‘.. =
) ; . : Wy . 5 by ..._._-_,._b-,l . ]
¥ L WH Ak : . E o < ;
L] L] " 9 1 --- - _1..!‘\. L
! i = iy £ =" -
¥ —_——
! e - 2 1 4

|
i ; I
.
0 l'...
e i
= il
T ' r "y 3 i !
1 i r L -.l-'.
» S ol
. g e
1 it I ¥ .|. .'. .l. " ; i
T R '_. 1 F i w P L] |
‘I .-. ! el ; .-. ; %
4 / e 1 Eaietiche] Bk ek B el R s L
: . A R “':':ﬁl: 'n:C"'lIT.:‘:.-i,-"':.L'l.h'l."--
I 4 J . faki i P LR s SEbA
: é
% .

bl mit e gy : Gatd ]
SRR E YR aarea SRS L e LT
ul Yotk 9 i -

|
.-:-.\ k
r N
¥
R R 3 ._'.'_'
L A Ty Jp——
M R :-.1.-"'."'».. O T B
il b Ry b
R NEE SRR TR R
AR Y 3 b P
b e
ST SRR Lt i B
B s bt L il e 1
o o s R LE A N B
il v Bl W 1 |
-._.'1'|
W

' W " '\--! 1
ol e g -, g
" o= 2

[] AT 1 im =
o | R Y




Orange Umbrella Records

Brand Guide

Challenge

Utilizing an imaginary record company logo, create a brand guide that

showcases logo usage guidelines, approved typefaces, brand values, mission
statement, and approved color values.

Process

For the logo design | decided to go with a gestault image that incorporates
the “orange” and “umbrella” in the brand name. | then used the logo to create
patterns using the illustration, typography, and colors.

Software

lllustrator, InDesign
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The dimensions of our logo may not be altered or
changed in any way. The exclusion zone is the distance
around the logo that other content cannot cross

(e.g. body text, images, etc.), and is measured by the
umbrella handle of the logo symbol.
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maintaining legibility
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Sloth & Chunk’'s

Food Truck Logo

Pub

Challenge

Create a logo for a local food truck that sells burgers and pub food in Astoriq,
Oregon.

Process

| started by doing competitor research and creating a mood board of my ideas,
and then | made sketches. After deciding on a design, | created the illustration
and arranged the typography in illustrator.

loth
Chunks

PUB

Software

lllustrator
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Lady Bop Crunchies

Cereal Box

Challenge

Come up with a theme, logo, name, color scheme, and branding for a cereal box S g S == .
° ° ° ° ° ° o, 0 = 4 - - SOAIIBAIDSID 1O pasone Ausqmens -
design, taking into consideration the flavor, call to action, and nutrition factors. L g \ S
OCT 08 25 L2 22 paJoAe|4 AjjeinieN eqg Gpory o) b K

Leady Bop Can you spot Leady Bep
Crunchies the Crunchies
Strawberry Flavored differences?

CCCCCCCCCCCCCC

Strawberry Flavore d
Corn & Oat Cereal
AAAAAAAAAAAAA gs per container
Serving size 11/4 Cup (39g)
|
Cereal | with 3/4 cup
skim milk
% Dv*
%

S Cronchies

Strawberry Flavored

aaaaaaaaaaaaaaa
ooooooooooooooo

| started by creating a mood board of the colors, typography, and themes

Dietary Fiber 133 10%|3g  10%

= 2 Pownload Corn & Oat Cereal
that | had initially envisioned for my design. After that, | made sketches for =TT spoiy Qko

Vitamin A

Vitamin E

the layout and illustrations and printed a prototype to test my die line. | went

Vitamin Bg

Pezzle
on the

baeckX

o 0O

(folicacid) ~ |(115meg) |(115meg)
Vitamin B12

with ladybugs for my theme because they seemed to have a lot of potential
in attracting a young audience, and because | have a personal affinity for

mononitrate ], vitam in
B2 [riboflavin], folic

acid), sugar, vegetable
glycerin, vegetable oil

ladybugs. To start the design, | created the logo and chose the typography that

Visit us at
ladybopcrunch.com

| planned to use throughout the die line. | wanted something that was going to e

nonfat milk, strawberry

puree concentrate,
cornstarch, whey,

match the cutesy and bubbly theme. Sl

acid pyrophosphate,

J

Naturally Flavored

No Artificial Dyes

Naturally Flavored or Perservatives
No Artificial Dyes
or Perservatives

monocalcium phosphate)
soy lecithin, salt, DATEM,
vegetable juice for color,
natural flavors, cellulose

gel, citric acid, malic
acid, sodium citrate,
mono- and diglycerides,
cellulose gum, sodium

alginate. NETWT 11.7 OZ (334 g)
oftware 5w i i f
- . ‘
J [ ~ Strawberry Flavored or Perservatives s LU gl
|_ Corn & Oat Cereal J \_ — — _I *’ ,_

lllustrator - - ' -







Citrus Wings

Beverage Branding

Challenge

Create the branding and labels for a imaginary beverage brand including @
nutrition facts label, ingredients list, brand description and logo.

Process

| started by researching lemonade brands and competitor designs. After that |
created a mood board and sketches. | wanted a theme that could translate to
3 flavors while maintaining a unique dieline for each piece, so | chose to include
3 arthropods with wings that match the flavor of the juice. After that | picked
typography and colors to match my theme.

Software

lllustrator

———————————————————

Nutrition Facts

1 serving per conta

Amount Per Serving

ontainer
Serving size 1 bottle/16 fl oz (473mL)
|

Calories 160

% Daily Value*

Total Fat Og

Saturated Fat Og

Trans Fat 0g

Cholesterol Omg

Sodium 0Omg

Total Carbohydrate 42g 15%

Dietary Fiber 0g

Total Sugars 40g

Includes 40g Added Sugars

Ingredients: filtered

water, sugar, lemon juice

from concentrate, citric
acid, lemon fruit pulp.

REFRESH

|

|

|

|

|

|
Spark your taste I
buds with our :
delightfully sweet ,
and tangy I
lemonade. :
It's the perfect |
|

|

|

|

|

|

|

|

|

|

|

|

|

balance to quench
CIRUSININGSE -~

LEMONADE

ORIGINAL

_____________________________________

—————————————————

16 FL 0Z (1PT) (473 ML)

Nutrition Facts

1 serving per container
Serving size 1 bottle/16 fl oz (473mL)
|

Amount Per Serving

Calories 160

% Daily Value*
Total Fat Og 0%

Saturated Fat Og 0%

Trans Fat 0g
Cholesterol Omg 0%
Sodium O0mg 0%
Total Carbohydrate 42g 15%

Dietary Fiber Og 0%

Total Sugars 40g

Includes 409 Added Sugars 80%

Protein Og
|
Vitamin D Omcg 0%
Calcium 20mg 2%
Iron 0.2mg 2%
Potassium 40mg 0%

Vitamin C 14mg 15%
serving of food contribul a dail
is used for general nutrition advice.

Ingredients: filtered
water, sugar, lemon juice
from concentrate, citric
acid, natural flavors,
lemon fruit pulp.

_______________

ELECTRIFY

A bold twist on a
classic favorite.
Bursting with the
vibrant flavors of
tart, juicy lemons
and sweet, tangy

refreshing drink

GHIRUSIWINGS:

LEMONADE electric as it tastes.

BLUE RAZZ

____________________

—————————————————

___________________

|
|
|
|
|
|
|
|
|
|
|
|
I
1
blue raspberries. A I
I
1
|
[
1
1
[
|
1
|
|
1
1
|

————————————————————

16 FL 0Z (1PT) (473 ML)

-
_ e == —

Nutrition Facts

1 servin g per con tainer

Amount Per Serving

Serving size 1 bottle/16 fl oz (473mL)
|

Calories 160

% Daily Value*

Total Fat Og

Saturated Fat 0g

Trans Fat 0g

Cholesterol 0mg

Sodium Omg

Total Carbohydrate 429

Dietary Fiber Og

Total Sugars 40g

Includes 40g Added Sugars

Protein Og

Vitamin D Omcg

Calcium 20mg

Iron 0.2mg

Potassium 40mg

Vitamin C 14mg

ing foul a dai
is used for general nutrition advice.

acid, natural flavors,
lemon fruit pulp.

Ingredients: filtered
water, sugar, lemon juice
from concentrate, citric

INVIGORATE

|

|

|

|

|

|

Dive into summer I
with our Melon :
Lemonade—a crisp I
fusion of zesty '
lemons and juicy, !
sun-ripened melon. |
Kick back with the :
|

|

|

|

|

|

|

|

|

|

|

|

|

|

CURICINCEN =
LEMONADE T

Limited Edition
MANTIS MELON

16 FL 0Z (1PT) (473 ML)
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ay | ..I.. ™ (4 e L ] i
el T 1 ];,,"'L: t_p 11 ;I_ L | | .-I," _|g I




15w

1 !’.lﬂlrll.i‘lr._ bu I'I-1i..l-_!.l-! : Llil.l_“_‘ “

& L _Jt”‘_”_lj iy : 'Jj
SR l_UJ\__JUI LEMONADE ‘ LEMUNADE
Y
lEHnHAnE . ® A3
limited Edition - i ORIGINAL
- 16 FL0Z (1PT) umw

WANTIS MELON

RSN

!EMUNAUE
limiteq Edition




Hot Sauce Branding

Challenge

Using an original theme, create product labels and branding for a box container
and the product(s) residing inside.

Process

| started by measuring my die line and recording the dimensions needed in
order to find a product that will fit inside. After that | created a moodboard
and sketches for my logo and branding designs. | chose hot sauce because of
the opportunity | saw in matching vibrant colors and bold shapes. Then, | picked
typography and colors to match my theme.

Software

lllustrator

Mavy’'s Blazing Lava

Ingredients:

chili, sugar, honey,
salt, garlic, distilled
vinegar, potassium
sorbate, sodium
bisulfate, xanthan
gum.

L¥G€0C

GvG8.G 6

1S FIRE IN

LE—

A BOTT

BORN
FROM CARIBBEAN ROOTS,
BOLD TRADITIONS, AND A
PASSION FOR MEMORABLE
FLAVOR. HANDCRAFTED IN
SMALL BATCHES, OUR HOT
SAUCE BRINGS THE PERFECT
BALANGE OF HEAT, HEART,
AND HERITAGE. ONE DROP
AND YOU'LL KNOW:

THIS ISN'T JUST SAUCE
IT'S A LEGACY.
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Ingredients: chili,
sugar, honey, salt, garlic,
distilled vinegar,
potassium sorbate,
sodium bisulfate, xanthan
gum.

Nutrition Facts

About 87 servings per container
Serving size 1 Tsp (6g)

Amount per serving

Calories 5

% Daily Value*
Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og
Cholesterol 0Omg 0%
Sodium 120mg 5%
Total Carbohydrate 1g 0%
Dietary Fiber Og 0%
Total Sugars 1g
Includes 1g Added Sugars 2%
Protein Og

9" 578545 " 203541

Vit. DOmcg 0% * Calcium Omg 0%
Iron Omg 0% ® Potas. 10mg 0%
|

*The % Daily Value (DV) tells you how much a nutrient
in a serving of food contributes to a daily diet. 2,000
calories a day is used for general nutrition advice.

SWEET HEAT
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