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MAGAZINE




PROBLEM

Create a unified presentation of group design work depicting o)
modern fashion and news. Design a magazine that W |
authentically captures the essence of Y2K fashion while
appealing to both those who lived through the era and a new
generation discovering it. Ensure that the layout is fresh and
engaging, without falling into clichés or overused trends.
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A Y2K magazine that showcases individual design work and
features unified typography, and color. The layout incorporated
playful typography reminiscent of early internet aesthetics, along
with a mix of vintage and contemporary images that reflect the
diversity of Y2K fashion. | created a magazine that not only
showcases the boldness of Y2K style but also resonates with
readers, inviting them to celebrate this unique and influential
period in fashion history.
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Fashion Comebacks

By- Fith Rieker Andersen

W alen wanl to meke wome commotion for
cargo pasis. Who said men should pet all
thee pockats? As the ssason comlinoes, pufses
have Become ihe new umbrella: swkward? 4
surplas in pockets is exactly what you need
dhis your, ladies,

Hut carge pants aren't the only furclion

al Fashion coming back srowmd Newi on
wur lmveup is tracksuits, specifically ey,
Remsembuer those velour tracksuits that were
all the rage in the carly 2000:¥ W), they're
making a grand refurn. Perfect fiop lounging

of FunRing crrands, habcy tracksmjis are otk
cum feriable and wylish. Pair them with,

e chunky sneakers and you've Bl a book
that's hoth nodtslgic and trendy.

Let’s mot forget aboast the secessaries.
Chunky belts, butterdly clips, and gven ihose
tiny shoulder bags are all making s come
back. These accessories not only add o fomch
of nostalgia to your outfit but alss bfing a
playful and youthful vibe. So, whether yon 're
a fan of the carly 20004 or jusi looking to
mix up your wardrobe with some vintage
flair, these fashion comebacks are sare o
miake you stand oai.

Another notable trend imaking & resuigence
is the belaved platform shoe. Frosm wandals
to wnea kers, platforam are evervwhese, They
add height without the discombort of tradi-
tional hieels and cen be paired with al mos
any owtfit. Whether you're dressing up or
going casual, platborm shoes are a versatile
addition be vour wardrobe
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Faihion comebacks AT a bestamiend 1o the
cyclical maturg of inends What was ence old
bs mew again, snd theres o cortain charm in
revisiting the past. So, ambrace the Binlalgia,
have fun with your wardrobe, and remember
that fashion ks all about expressing sha yeu




FOOD TRUCK



PROBLEM

Design a logo that would stand out in a crowded market.
Design should be unique, and appealing to potential
customers. Additionally, consider how the logo would
look on various promotional materials, such as menus,
social media, and the truck itself.

SOLUTION

| conducted research on successful food truck logos, and identified
key elements that resonate with audiences, such as bold colors,
playful typography, and imagery that evokes the food being served. |
chose a bright color palette that reflects the freshness of the
iIngredients used on the pizza, paired with a whimsy, nostalgic font. |
incorporated an illustration of a pizza with a playful twist, making it
instantly recognizable.










PROBLEM

Create a pamphlet highlighting the pink lake in Australia,
known as Lake Hillier. Effectively convey the lake's unique
beauty and the scientific phenomena behind its vibrant
color while making the pamphlet visually appealing and
informative.Ensure that it captures the attention of tourists,
and nature enthusiasts while providing them with essential
information about visiting the site.

SOLUTION

| selected a color scheme that mirrored the lake's striking
pink waters, complemented by dark blues. The layout
includes images of the lake, along with concise, engaging
text that detailed its characteristics, the science, and nearby
attractions. By combining stunning visuals with informative
content, | created a pamphlet that not only highlights the
natural wonder of Lake Hillier but also engages with

the viewer.




HISTOR)

Off the southern coast of Western Aus-
tralia is a chain of islands called the
Recherche Archipelago. The largest of
them, Middle Island, is an uninhabited
nature preserve covered in dense eu-
calyptus forest. The islands were first
mapped by Matthew Flinders, a British
explorer who captained the HMS Inves-
tigator. In January 1802, Flinders went
ashore and climbed to the island’s high-
est peak, which is today named for him.
He named the unusual lake for William
Hillier, a crewman who died of dysen-
tery while the Investigator was docked
at Middle Island. Investigating further,
the crew discovered that the pink lake
was almost as salty as the Dead Sea,
and they supplied their ship with heaps
of salt from its shores.

TRAVEL

Esperence Beach Adventure

Dune Buggy

A recreational off-road adventure with
large wheels, and wide tires, designed
for use on sand dunes, beaches, off-road
or desert recreation.

Esperence Flights

Helicopter

Soar over the snow-white beaches and
clear, turquoise water of Lucky Bay and
the Cape Le Grand National Park. Look
down over the stunning Esperance Land-
scape and marvel at the unique Pink and
Rainbow Coloured Lakes.

Esperence Cruises

Boat

Esperance Diving & Fishing and Espe-
rance Island Cruises have extensive ex-
perience with Middle Island. Having or-
ganised trips for corporate companies
such as Red Bull, Billabong and media
companies promoting drone footage.




CEREAL BOX




PROBLEM

Challenge in branding a cowboy donut cereal box is balancing the
novelty of the concept with the need to appeal to a broad
audience, especially children. The cowboy theme might be
engaging, but if the cereal looks too unconventional or unfamiliar,

kids might hesitate to try it.

SOLUTION
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A pomboynamed rode into
[Adjective] [Mame] '
town on a . He went to the
[Adjectivel [Noun]
SR G a glgss of "
[Place] [Verb] [Adjective] [Moun]
Suddenly, a ran in, yelling, "I
[Adjective] [Moun]
nead . o W o rayaly e and
[Name again) [Name again]  Iverb]

saved the day. Everyone cheered and gave him

a as a reward."
[Aadjective] [Meun)
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Nutrition Facts
Serving Size 16 oz
Calories per serving 150
e —

% DV
Total Fat 'D-E_', 0%
Sodium 45mg 20¢
Total Carbohydrate 558 20%
;ﬁ:utal Sugars EEE, I0%
Protein Og 0%
Starch 10g 20
Fructose 15g B0
Caronhite og E
Ampherine 35 10%
I S S S———E———
Mot a significant source of other nutrients,
*% OV = Daily Value

Rice Thour, TApeRxcA sTarch, Eano starch, salt,
powdered sugar, baking powder, vegetable oil,
maple syrup, vanilla estract, melk, chacolate
earacts, vanilla eatrd cs v sEacom
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About our
favorite donut

In the heart of the Wild
West, lived a donut named
Dusty. Not just any donut,
Dusty was a cowboy donut,
complete with a tiny Stetson
made of hardened caramel
and a lasso of licorice. He
roamed the countertop, a
vast desert of crumbs and
forgotten sprinkles, always
searching for adventure.

One morning, a monstrous
coffee spill threatened to
flood the entire countertop.
Fear gripped the pastry
town, but Dusty, with his
sugary determination,
knew what to do. He rallied
a posse of jelly-filleds and
crullers, and together, they
built a dam of stale cookies,
diverting the coffee river
and saving their sweet little
town.

From that day on, Dusty the
Cowboy Donut was a
legend. He continued his
adventures, protecting the
countertop from dust
bunnies and rogue crumbs,
always ready with a
sprinkle of courage and a
dollop of heroism. After all,
in the Wild West of the
kitchen, even a donut could
be a hero.



BRAND GUIDE



PROBLEM

A brand guide for a car detailing business needs to convey
both the technical precision and the artistic care involved in
the process. The design must communicate a sense of
quality, trustworthiness, and attention to detail, appealing to
car enthusiasts and everyday drivers alike. It also needs to
be versatile enough to work across a range of media, from
print to digital, while maintaining a consistent and
recognizable brand identity.

SOLUTION

The brand guide will utilizes a clean, modern aesthetic with a
focus on high-quality graphics and concise typography. The
color palette is inspired by the reflective surfaces of cars,
incorporating metallic accents, and deep blacks.The layout is
structured and easy to navigate, clearly outlining the brand's
mission, values, and visual elements (logo, typography,
color). The overall design aims to project an image of
professionalism, expertise, and a passion for automotive
excellence.
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Nowhere Lands: Exploring Utopian & Dysotpian
Voices explores a continuum of societal extremes
from a writer’s belief in a more perfect democracy
to the cruel and brutal actions of an authoritarian
leader. Each essay, poem, speech, and story form a

map to nowhere lands; they are places that begin in
the author’s imagination but become real as readers
discover worlds simultaneously foreign and familiar.
This collection includes diverse pieces from authors
of different centuries, cultures, and worldviews.

The works in this anthology use topics such
as race, gender, and economics to evaluate societal
organization through the fantastical and the mun-
dane. In this moment of seismic cultural and political
change, this book provides a meaningful opportu-
nity to reflect on what each author asserts about
our future. In turn, readers are encouraged, through
guided questions and contextual footnotes, to con-
sider how the worlds described in the anthology
mirror the world outside their windows.
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Mutrition Facts Howdy, pawtner!
— ot a feline friend who's
! a got the zoomies? Dur
T i catmip spray is like a
Cowboy == tumblaweed of fu for
Catter T your kitty! Just a spritz or
N _ two and watch ‘em go
| wild, wrasslin' with their
toys and livin' their best
purr-adise life.
It's the cat's meow, y'all!
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Energy Mist  Energy Mist
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BRANDING



PROBLEM

A women's athletic company faces the challenge of
creating a brand that is both empowering and inclusive,
appealing to a diverse range of body types, athletic abilities,
and personal styles. The brand needs to move beyond
stereotypical imagery of hyper-competitive athletes and

instead celebrate the joy of movement, personal growth,
and community.

SOLUTION

The brand design focuses on authentic representation, using
imagery that showcases flow and nods to sustainability
through its planet like image. The color palette is cool and
energetic, yet grounded in natural tones, reflecting both the
dynamism of sport and the connection to the body. The logo

is clean, modern, and versatile, easily adaptable to different
applications.


















