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JUPITER SKIES

Branding & Logo Design +

CHALLENGE: JUP]TER
s SKIES @
Creatfe alogo for a new business that effectively K E ;

captures the calming, cosmic theme behind thelr
name while remaining professional and therapeutic.
The client requested the planet Jupliter in The logo.

SOLUTION:

To reflect the client’s wants, | created a clean, +

MiniMalist logo encased in a Jupiter moon orbilt,
adding gentfle movement and cohesion. A subtle

twinkle enhances the celestial Theme without

overpowering the design. Throughout this project, |
Ccredfted business cards, appointment cards, and A

series of signs. THERAPEUTIC MASSAGE

L




AAACCAH
MAdA

i

T R AT
A b, .

i,

{
4
:
o

-~

&




4
JBHIP!

Oregon Behavioral Health
INDEPENDENT PRACTICE ASSOCIATION
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OREGON BEHAVIORAL HEALTH

Logo Design

CHALLENGE:

Create a logo for an independent mental health
practice that conveys growth, balance, anad
resilience. The client wanted to focus on hope and
headling rather Than sadness.

SOLUTION:

For OBHIPA, | incorporafed the state outline as a
oorder around the logo. An olive branch stretches
across the state, symbolizing peace and unity, while
s stem doubles as a river, reflecting Oregon’s naturadl
landscape and vibrant spirit.

Oregon Behavioral Health
INDEPENDENT PRACTICE ASSOCIATION
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JBHIPF
Oregon Behavioral Health
INDEPENDENT PRACTICE ASSOCIATION
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CHANNEL ORANGE

Album Cover Design

CHALLENGE:

Reimagine and recredfte a new album cover using ORANGCE
digital illustration techniques. The goal was to

mMmove away from minimalism and infroduce a more
narrative or stylistic visual identity that better reflects
the album’s Tone and era.

SOLUTION:

The original cover featured a simple solid color, so |
decided to embrace the 2000°s aesthetic it reflected.
Using Adobe lllustrator, | designed a new cover

enfered around a box 1V, capturing Its nostalgic
glow and signafure grain. This approach brought o
refro yet moody vibe 1o the piece, aligning with the
era’s visual tone.

channel
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FERN & FLOW

Collaboratfive Branding, Logo, & Welbsite

CHALLENGE:

logether with my business partner, we set out to
create a unique brand that weaves vintage style,
plants, yoga, and holistic wellness. We needed a
visual identity that captured a sense of groundedness
and growth, while standing out in a crowded wellness
market. As a collaborative effort, it was essential to
blend both of our visions while keeping the design
cohesive and authenfic.

SOLUTION:

While developing the brand identity, Fern & Flow
became simplistic, yet striking, using a mix of retro-
iNspired and modern color palettes to reflect

our aesthetic blend. The logo & website was a
collaboration, while | personally took charge of
packaging, social mediq, brand guides, and
collateral.

rern & Flow

Retailer & Wellness Collecrtive




i{i‘{'"&l:lu“' Home  Shop ~ About Contact {::J\

o Ferm&Flew Q. B

om & Flew
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Fresh Finds

Rerailer & Wellness Collective
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Hom ol muml

@FernandFlowSalem







BEAR TRACKS CEREAL

Packaging Design

CHALLENGE: :

Creatfe a children’s cereal that promotes nature & By s o MEET

pest recycling practices to a younger audience, Calories 140 PAWL!

% Daily Value* o PAWL IS A FRIENDLY PARK
while being enticin e ——
g g . Saturated Fat 1g 5% MORE THAN ANYTHING! HE

Trans Fat Og 7
Cholesterol Omg 0% . SPENDS HIS DAYS EXPLORING

Sodium 230mg 10% RANGEE —— | . FORESTS, HELPING ANIMALS,
Total Carbohydrate 19g 1% O Pick up @ piece of outdoor trash! AND TEACHING PEOPLE HOW

Dietary Fiber 3g 11%
Total Sugars 0g

TO TAKE CARE OF THE
EARTH. PAWL IS ALWAYS

O Turn OFF the tap when You brush!

e paper!
Includes0g Added Sugars 4% O Use both sides of the pap SMILING, READY WITH A FUN
Sugar Alcohol 7g O aike o walk places! .
Protein 10g 15% s, or annal it FACT ABOUT A TREe OR
m () Look for cool 0 o TRAIL, AND HE BELIEVES
e recucte
® Calcium 80mg 5% () Learn what goes in e 1223 EVERYONE CAN HELP
o Iron 3.6mg 20% O 8o Outside! PROTECT THE PLANET.
Potassium 100mg 2% .
Vitamin A 10% PAwL's TIP.
Vitamin C 10% OoF THE DAYy:
I d 1 d B -|- k I _|_h | f ‘ _|_ P | Thiamin 20% THIS CEREAL BOX CAN
Riboflavin 10% |
esigned Bear Tracks with a playful mascot, Paw ot
P . Vitamin Bs 20% - e
the Park Ranger. He models positive eco-benhaviors
g ' p (45mcg folic acid) 10% OF PROFITS

Vitamin By, 20% Complete Pawl's Ranger Guide and become an GO TO THE

NATIONAL PARK

and encourages outdoor exploration. The design S offcl Jufor Rarge

serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

uses eartny colors, nature-themed illustrations, ana B e o
iINteractive elements like a Junior Ranger guide and ®
badge to make sustainability fun, accessible, and

memorable for kids. ! - il
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CLAIM YOUR LOOK WITH
PERFECT GLASSES

ZAR




MIZAR

Logo Design

CHALLENGE: I Z A
Design a logo for an elevated eyewear brand that

Nods To the identity of Mizar, which is inspired by the CLAIM YOUR LOOK WITH THE
oright star system in the Big Dipper constellation. The DERFECT Gl ASSES

|l0gO should Incorporate the brand’s tagline. This was
a 30-minute fimed design challenge.

SOLUTION:

For this Timed challenge, | opted for a clean,
luxurious wordmark with a playful touch. | dropped
the descenders from the M & R, and added a star
to tThe "1” o subftly reflect the lbrand’s story.
C THE

LAIM YOUR LOOK WITH
PERFECT GLASSES
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NOWHERE LANDS

Book Cover Design

CHALLENGE:

Design a book cover thdt captures the epbb and
flow between dystopia and utopia, avoiding clichéd
young adult motifs or overused genre tropes.

SOLUTION:

| chose an hourglass for this cover because, although
we can flip it and start the hour again, the same sand
always flows through. It symlbolizes how dystopias and
utoplias snare the same essence, without relying on
fraditional genre symbolism.

owhere Lands: Exploring Utopian & Dystopian
NVoices explores a continuum of societal extremes

from a writer’s belief in a more perfect democracy
to the cruel and brutal actions of an authoritarian leader.
Each essay, poem, speech, and story form a map to nowhere
lands; they are places that begin in the author’s imagination
but become real as readers discover worlds simultaneously

foreign and familiar. This collection includes diverse pieces

from authors of different centuries, cultures, and worldviews.

From the 1963 inaugural address of Alabama’s Governor
George Wallace who declared “segregation now, segrega-
tion tomorrow, segregation forever” to the 2020 presiden-
tial inauguration poem by Amanda Gorman who described
the desire for “a country / better than the one we were

left with,” this book presents societies pushed to extremes.

The works in this ancthology use topics such as race, gender, and
economics to evaluate societal organization through the fan-
tastical and the mundane. In this moment of seismic cultural
and political change, this book provides a meaningful oppor-
tunity to reflect on what each author asserts about our future.
In turn, readers are encouraged, through guided questions and
contextual footnotes, to consider how the worlds described

in the anthology mirror the world outside their windows.

Karl Meiner is an instructor at Chemeketa Community
College. His pedagogical and scholarly interests include
researching classroom dynamics, teaching graphic narratives,
and supporting students in becoming confident writers.

D |Chemel<eta | || |
. Press 71234506789

Z
®
=
as
Sz
y=
>
-
>
Z
-
o

IQUIIPN [1eY]

)|

e - "-‘
S

NOWHERE, LANDS

Exploring Utopian & Dystopian Voices
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. like the ragged edge of the universe—so [ decide

KArRL MEINER

And, after boasting this way of my tolerance, I come to the admis-
sion that it has a limit. Conduct may be founded on the hard rock or
the wet marshes, but after a certain point I dorit care what ics founded on.
When I came back from the East last autumn I felt that [ wanted the world
to be in uniform and at a sort of moral attention forever; [ wanted no
more riotous excursions with privileged glimpses into the human heart.
Only Gatsby, the man who gives his name to this book, was exempt
from my reaction—Gatsby, who represented everything for which 1
have an unaffected scorn. If personality is an unbroken series of successful
then there was something gorgeous about him, some height-
ened sensitivity to the promises of life, as if he were related to one of those
intricate machines that register earthquakes ten thousand miles away.

This responsiveness had nothing to do with that flabby impres-

sionability which is dignified under the name of the “creative tem-
a romantic read-

t is

gestures,

perament’ —it was an extraordinary gift for hope,
iness such as I have never found in any other person and which i
not likely I shall ever find again. No—Gatsby turned out all right at
the end; it is what preyed on Gatsby, what foul dust floated in the
wake of his dreams that temporarily closed out my interest in the
abortive sorrows and short-winded elations of men.

My family have been prominent, well-to-do people i
Middle Western city for three generations. The Carraways are some-
thing of a clan, and we have a tradition that we're descended from
the Dukes of Buccleuch, but the actual founder of my line was my

ather’s brother, who came here in fifty-one, sent substitute to
il War, and started the wholesale hardware business that my

n this

zarries on today.
iever saw this great-uncle, but I'm supposed to |
special reference to the rather hard-boiled painting

rather’s office. I graduated from New Haven in 1915
er | participate

ook like him—
that hangs
just a quar-
er of a century after my father, and a lictle lat i
that delayed Teutonic migration known as the Great
the counter-raid so thoroughly that I came back restless.

being the warm centre of the world, the Middle West now
d to go East "
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War. I enjoyed
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secrﬂed

' - T B e

CHAPTER 2

H E DIDN'T SAY ANY MORE, BUT we've always been unusually com-
municative in a reserved way, and I understood that he meant a
great deal more than that. In consequence, 'm inclined to reserve all
judgements, a habit that has opened up many curious natures to me
and also made me the victim of not a few veteran bores. The abnor-
fnal mind is quick to detect and attach itself to this quality when
It appears in a normal person, and so it came about that in college
I was unjustly accused of being a politician, because I was privy to
the secret griefs of wild, unknown men. Most of the confide
were unsought—frequently I have feigned sleep, preoccupatio
# h.ostile levity when 1 realized by some unmistakable sign th:
1nt1ma.te revelation was quivering on the horizon; for the intin
r;Vel?:ltlons of young men, or at least the terms in which they expre.
;{em, are usually plagiaristic and marred by obvious suppressions.
:S‘ff"ing judgements is a matter of infinite hope. T am still a litcle
alraid of missing something if I forget that, as my father snobbishly
suggested, and [ snobbishly repeat, a sense of the fundamental

d . .
ecencies is parcelled out unequally at birth.

19
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@MountainMeetupPNW : : Stay in the loop! Join our email newsletter!

you@example.com
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MOUNTAIN MEETUP

Welsite Design

Design a natural-aestheftic based welbsite that
: , ; MT. HOOD CLIMB & HIKE
oromotes the outdoors, their services, and Is July 10th | 8am
functional for clients to book Mmeetups. p——— o messss W
LEVEL: | prior climbing knowledge required
p S

SILVER FALLS DAY HIKE
| July 22nd | 11am

| designed the Mountain Meetup website o create
an engaging and welcoming experience for
climbers, hikers, and outdoor enthusiasts. The site

showcgses eslsenﬂcn\ features like .meleTulp eyest, ' e
donation options, and the organizaftion’s mission. AS _ _
oart of the project, | developed custom illusfrations R m—

and grapnics To enhance the visudl experience.

L
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WAHCLELLA FALLS
DAY HIKE

UPCOMING MEETUPS

Join a community of outdoor lovers for guided

August 12th | 10am

hikes, workshops, evening gatherings, and
special events. Whether you're here to explore,
learn, or just unwind in nature, there’s
something for everyone.

Join us for a morning at
Wahclella Falls! We will meet at
the trailhead sign at 10am.

Please pack a lunch for eating
at the falls.

JULY 10TH | §:30 AM

MEET AT THE LODGE IN THE MAIN PARKING LOT

Please note, our guides are not

wilderness experts. Bring your
MT. HOOD CLIMB & HIKE 10 essentials and safe hiking

Join a crew of climbers, hikers, July 10th | 8am gl BRI, 2 practices.
& adventure seekers for a social _—_ =S e

summit climb at Mt. Hood! Previous LEVEL: | prior climbing knowledge required

climbing experience reccommended. o ' o ALl V™ e TR~
Register L GPPANTS y P - -

Mt. Hood Experience Register Online

SILVER FALLS DAY HIKE
July 22nd | 11am

Mountain Mastip was foundad LEVEL: | all adventurers welcome!

by a group of outdoor
enthusiasts with a shared
passion for adventure. Our goal . OUNTA]N
is to bring together like-minded Register

people to explore t.ra-ilg,..s.cale | EETUP About MEE}tUp Donate

peaks, and mountain bike
through wild terrain. Whether
you're a beginner or a seasoned
adventurer, there’s a place for

you in our community. WAHCLELLA FALLS DAY HIKE .
August 12th | 10am — X

OREGON COAST
HIGHWAY BIKE

Find a Meetup!
LEVEL: | all adventurers welcome!

August 18th | 9am

OREGON COAST HIGHWAY BIKE

August 18th | 9am Take a trek down one of

Oregon’s 7 wonders! We’ll take
S " a ride down the Oregon Coast
LEVEL: | some difficulty Highway, beginning at Lincoln

Register 3 = S N

Meet promptly at 9am. Pack a
_ _. aa . - ¢ 3 lunch and other supplies you’ll
:& - ¥ - e =i - sr—n S s - e need for the journey.

HIKING

you@example.com Submit 14 : prN by you@example.com Submit
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