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ALICE’'S ADVENTERE S

IN \WONDERLAND

[.ewis Carroll

CALIGE’S FADVENTURES

IN “WONDERLAND
Book Design

CHALLENGE

Design a full cover and layout of a book that is now in public
domain along with publicity items such as bookmarks, business
cards and postcards that fit the time period the book was

originally published in.

SNOLUTION

Scouting out other depictions of this book at ditferent bookstores
was my first step into this process. Then, after a few sketches I
vectorized my illustrations in Adobe Illustrator. I wanted a fun

whimsical font to go with such a creative children’s story.




T,EWIS CARROLL

nice soft thing to nurse—and she’s such a capital one for catching

mice—oh, I beg your pardon!” cried Alice again, for this time the

Mouse was bristling all over, and she felt certain it must be really

offended. “We won't talk about her any more o you’d rather not.

“We indeed!” cried the Mouse, who was trembling down to the
end of his tail. “As if I would talk on such a subject! Our family
always hated cats: nasty, low, vulgar things! Don’t let me hear the
name again!”

“T won't indeed!” said Alice, in a great hurry to change the sub-
ject of conversation. “Are you—are you fond—of—of dogs?” The
Mouse did not answer, so Alice went on eagerly: “There is such
a nice little dog near our house | should like to show you! A little
bright-eyed terrier, you know, with oh, such long curly brown hair!
And it'll fetch things when you throw them, and it’ll sit up and
beg for its dinner, and all sorts of things—I can't remember half of
them—and it belongs to a farmer, you know, and he says it’s so use-
ful, it’s worth a hundred pounds! He says it kills all the rats and—oh
dear!” cried Alice in a sorrowful tone, “I'm afraid I've offended
it again!” For the Mouse was swimming away from her as hard as
it could go, and making quite a commotion in the pool as it went.

So she called softly after it, “Mouse dear! Do come back again,
and we won't talk about cats or dogs either, if you don’t like them! i
When the Mouse heard this, it turned round and swam slowly back
to her: its face was quite pale (with passion, Alice thought), and it
said in a low trembling voice, “Let us get to the shore, and then I'll
tell you my history, and you'll understand why it is I hate cats and
dogs.”

It was high time to go, for the pool was getting quite crowded
with the birds and animals that had fallen into it: there were a Duck
and a Dodo, a Lory and an Eaglet, and several other curious crea-

tures. Alice led the way, and the whole party swam to the shore.

i ' Fljwe ALICE’S ADVENTURES IN "WONDERLAND
And)etjou incessantly stand on your head—

Do you think, at your age, it is right "
A CAUCUS-RACE AND A J,ONG YALE

“In my youth,” Father William replied to his son,
“I feared it might injure the brain;

But, now that I'm perfectly sure I have none,
HEY WERE INDEED a queer-looking party that assembled Why, I do it again and again.”

on the bank—the birds with draggled feathers, the animals “You are old,” said the youth, “as [ mentioned
before,

with their fur clinging close to them, and all dripping wet, And have grown most uncommonly fat;

cross, and uncomfortable. Yet you turned a back-somersault

The first question of course was, how to get dry again: they had in at the door—

: ) ) Pray, what is the reason of
a consultation about this, and after a few minutes it seemed quite i 27

natural to Alice to find herself talking familiarly with them, as if she “Tn my
had known them all her life. Indeed, she had quite a long argument
with the Lory, who at last turned sulky, and would only say, “1 am
older than you, and must know better:” and this Alice would not youth,”

1ti d th
allow without knowing how old it was, and, as the Lory positively said the sage, as he

shook his grey locks,
refused to tell its age, there was no more to be said. “I kept all my limbs very supple

At last the Mouse, who seemed to be a person of authority By the use of this ointment—one shilling
the box—

“Q: 1 0 i
among them, called out, “Sit down, all of you, and listen to me! I'll Allow me to sell you a cou-

soon make you dry enough!” They all sat down at once, in a large ple?”

ring, with the Mouse in the middle. Alice kept her eyes anxiously ;You ar; old,”;aid ’ \>
? . : the youth, “an

fixed on it, for she felt sure she would catch a bad cold if she did Jour jaws are )\

not get dry very soon. too weak

“Ahem!” said the Mouse with an important air, “are you all for awth
. Oug erinan
ready? This is the driest thing I know. Silence all round, if you et

please! ‘William the Conqueror, whose cause was favoured by the

For anything

pope, was soon submitted to by the English, who wanted leaders, LewisCarroH.org "
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CALL ¢NATURAL
Package Design

CHALLENGE

Using a provided dieline, establish a system within a brand.
Generate adesignforthe box usingthe brand’s style guide. Create
a product that will fit inside the box of the existing dieline then

produce a label for that product.

SNOLUTION

Being a lover of skincare products, I chose to make a skincare
line for All*Natural, the main focus being on hydrating toner. I
used a monochromatic green color palette to represent a calm

feel and to indicate the product is natural and eco-friendly.
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Our Story
We want you to feel
beautiful in your
natural skin without
any harsh chemicals.
All *Natural was
created by women for
women, or anyone
who wants soft, clear,
and radiant skin! We
believe in natural
beauty for you and
the enviroment. All
our products come in
reusable glass
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For Normal to Dry Skin

Ingredients:
witch hazel, green tea,
rice water
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After cleansing skin, apply to face
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hands. If using hands, do not pull
on skin-gentally dab onto face
)

using a cotton pad or with clean

S
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NORTH SANTIAM
WATERSHED COUNCIL




CNORTHNANTIAM

CWATERSHED (GOUNGIL
Logo Design

CHALLENGE

Redesign a new logo for a non-profit organization. Creating a

logo that represents the brand and what they do clearly while
being fun and timeless.

SNOLUTION

Researching was a big part of this project. [ aimed to create a soft
and calm feel for their organization with cool tones that can be
found in the creeks and rivers this company works with. Making

sure to use a Steelhead salmon for their logo since that is the
salmon they represent the most.




NORTH SANTIAM
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¢PANDA ¢BLOSSOMS
Package Design

SPOON

INSIDE!

| Nutrition Facts

10 sarvirgs par containe”

f Scrvlﬁlize 1cug sﬁ)

Amount Per Serving

"I Calories 160

Doty Voo’
Total Fat 5y L
Subrated Fat s
Tiaes Fal Oy
Foy.nsatrand Fa 0
Vondunsat.ralod =3t 3

Panda Blossoms

Growing up me and my brother
loved going to the zoo. We would
beg our parents to go see Lolly the
panda and her cub, Boo. They came
to our town 200 after being rescued

Cholesterol Cm) [
Sodium 2amg
Total Carbohydrate 34,
ary Fow &g
Total Sogars 1
I hudees 10y Aot Sugars

from their forest that was set on
fire. We realized we wanted to make
acereal that can help us save Lolly
and Boo's family. We made Panda
Blossoms and thought Boo would
be the perfedt mascot! We also got
in touch with a wildlife sanuary
0 set up a system so 25% of profits
from every purchase goes to
helping out all wildlife, not just
pandas. This family friendly cereal

is more kid focus to help teach kids
Thiamine, Malic  acid,

at a young age to love and care for
Reduced Iron. Folic Acid. animals and their homes and we
Salt, Brown Rice Flour,

hope all enjoy this cereal and get to
| Baking Soda, Fun, Love,
'

Protein &,
_—m—m—m—
vigme D imzg %

Cabom Xy
on 7. 2mg
Putisssim Bimy

Ingredien )
Sugar, Oat Flour, Molassess,
Cherry Blossom Flavoring,
Bamboo  (ground  up),
Chocolate, Panda Laughs,

CHALLENGE

Compose a cereal box design with an interactive feature on the
back, then map out a dieline to cut and assemble the box.

SNOLUTION

Starting out with a mood board, I went with a panda mascot . I
wanted fun pastel colors that have a child-like feel that will also
help this brand stand out on the shelves.

Magic enjoy seeing more pandas living
their best lives!

All purchases will be
donated to help save wildlife

| around the world. We hope
\Wl I you enjoy our cereal #

DISTRIBUTED BY:
PANDA INC.
P.O Box 073002

§ Check out our other

} flavors too!

§ Vanilla and strawberry
Sugar free Chocolate

i ¥ o A | Il 7925272173070/ 6
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CHOCOLATE AND
CHERRY FLAVOR
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Spot the Difference!

There are 5 items that are different.

Answer: Ear, spoon, smaller flower, purple flower, leaf
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Nutrition Facts

10 servings per container

Serving size 1 cup (40g)| |-
I g

Amount Per Serving

Calories 160|
% Daily Value*
Total Fat 3g 4%
Saturated Fat Og 0%

Trans Fat Og

Polyunsaturated Fat Og
Monounsaturated Fat 3g

Cholesterol 0Omg 0%
Sodium 240mg 10%
Total Carbohydrate 34g 12%
Dietary Fiber 5g 18%
Total Sugars 18g
Includes 10g Added Sugars 20%
Protein 5g 10%
- |
Vitamin D 1mcg 4%
Calcium 338mg 25%
Iron 7.2mg 40%
Potassium 94mg 2%
Thiamin 90%
Vitamin B6 15%
Phosphorus 2%
Zinc 15%
% Daily (DV) ina
i ntribute a
eral ni

Ingredients: Corn flour,
Sugar, Oat Flour, Molassess,
Cherry Blossom Flavoring,
Bamboo (ground up),
Chocolate, Panda Laughs,
Thiamine, Malic acid,
Reduced Iron, Folic Acid,
Salt, Brown Rice Flour,
Baking Soda, Fun, Love,
Magic

All purchases will be
donated to help save wildlife
around the world. We hope
you enjoy our cereal #

DISTRIBUTED BY:
PANDA INC.
P.O Box 073002

25272 7 73070

7 6

BAMBOO
SPOON
INSIDE!

Panda Blossoms

Growing up me and my brother
loved going to the zoo. We would
beg our parents to go see Lolly the
panda and her cub, Boo. They came
to our town zoo after being rescued
from their forest that was set on
fire. We realized we wanted to make

a cereal that can help us save Lolly

I and Boo's family. We made Panda

Blossoms and thought Boo would

| be the perfe@t mascot! We also got

in touch with a wildlife sanctuary
to set up a system so 25% of profits
from every purchase goes to
helping out all wildlife, not just
pandas. This family friendly cereal
is more kid focus to help teach kids
at a young age to love and care for
animals and their homes and we
hope all enjoy this cereal and get to
enjoy seeing more pandas living

their best lives!

| Check out our other W
flavors too! |
Vanilla and strawberry

, | Sugar free Chocolate
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CPIXI “POTION
Package Design

CHALLENGE

Conspire a brand for a beverage company,then create a system

that consists of three flavors—one being limited edition-without
using a basic rectangle dieline.

SNOLUTION

Beginning with a moodboard, I gathered ideas tor color schemes,
illustrationstyles,and dieline shapes.Inorderto challenge myself,
[ decided to use an illustrative art style instead of a vector style. I
wanted to add a magical feel to this drink so I chose tairies to be
the mascot and added edible glitter to the inside of the vessels.




16.5 Fl OZ

Pixi Potion was created for those
who want some magic in their lives!
Enjoy some refreshing flavored
lemonade with pixi dust for a little

bit of fun!

252727 73070" "6

Pixi Potion was created for those
who want some magic in their lives!
Enjoy some refreshing flavored
lemonade with pixi dust for a little

bit of fun!

252727 73070"" 6

Pixi Potion was created for those
who want some magic in their lives!
Enjoy some refreshing flavored
lemonade with pixi dust for a little

bit of fun!

252727 73070" "6
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Blucberry Blast
\ Lemonade e

~F--

Nutrition Facts

1 servings per container
Serving size 16.5 fl oz
-

Amount Per Serving
Calories 50

%o Daily Value*

Mot a significant source of vitamin D, calkcium, iron, and
potassium
*The % Daily Valus {DV) tells you how much a nutriant in &

serving of food contributes to a daily diet. 2,000 calories a
day is used lor general nutrition advice.

Total Fat Og 0%
Saturated Fat 0g 0%
Trans Fat Og

Cholesterol 0mg 0%

Sodium 15mg 1%

Total Carbohydrate 25g 9%
Dietary Fiber 15¢g 4%
Total Sugars 15g

Includes 2g Added Sugars 4%

Protein 10g 20%

Nutrition Facts

1 servings per container
Serving size 16.5 fl oz
_-———

Amount Per Serving
Calories 50

% Daily Value*

Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og

Cholesterol 0mg 0%

SodiumiSmg === 1%

Total Carbohydrate 259 9%
Dietary Fiber 15g 54%
Total Sugars 15g

Includes 2g Added Sugars 4%

Protein 10g 20%

Not a significant source of vitamin D, cakcium, iron, and
potassium

*The % Daily Valua [DV) tells you how much a nutriant in a
senving of foed contributes to a daily diet. 2,000 caleries a
day is used for general nutrition advice.

Nutrition Facts

1 servings per container
Serving size 16.5 fl oz

Amount Per Serving
Calories 50

% Daily Value*

Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og

Cholesterol 0mg 0%

Sodium 15mg 1%

Total Carbohydrate 259 9%
Dietary Fiber 15g 54%

~ Total Sugars 15g

_ Includes 2g Added Sugars 4%

Protein 10g 20%

Not a significant source of vitamin D, cakium, iron, and
potassium

*The % Daily Valua [DV) tells you how much a nulriant in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice
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Ingredients: Freshly
squeezed Lemon

Ingredients: Freshly
squeezed Lemon

-

8, pixi

-

8, pixi

dust, magic, sunflowers,
[resh picked blueberries.

dust, magic, sunflowers,

[fresh picked peaches,
green tea leaves






CVENETIAN “KOI
Logo Design

CHALLENGE

In a group, create a restaurant and then individually design a
logo and menu for this new brand in two hours.

SNOLUTION

Collabingwith classmates to come up with Venetian Koi, an Italian
and Asian restaurant rolled into one, I used a koi fish wrapped
around an olive branch representing two cultures coming

together to make amazing food.
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l7.00 Drinks Fast ¢ Affordable % Family Friendly Appetizers Main Entrées Main Entrées
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##Complimentary Mochi Meatballs$# 100 layer lasagna cake $10 Wild Mushroom Wafu $8
GOODBYE Sweet sticky Thai rice combined with Called the Pasta Alla Piastra, the pasta in soy butter sauce
seasoned pork dislj.is made in the traditiqnal Spaghetti noodles topped with
ltalian cream soda $3 e Erilia-RomagiiiiE i WWdashi, mirin, and tossed in soy
. Beef Spiedini $5 sheets of pasta between a mix of
Orange, strawberry, Lime, Mango and Peach butter [vegan]
: ’ 7 These hearty beef skewers hold bolognese sauce (made from veal
Ramune $2 ® marinated steak pinwheels stuffed and pork) and béchamel sauce. This
< | IR | with marinara and crumb filling. process is repeated about 40-50 ROHS
rawberry, meion and pineappie ene lan Served with a side of marinara for times between sauce and noodle, . : .
SulbslEME s $3 dipping. adding up to a head-turning 100 #+ 7 Pieces for $5 #¢
) ® layers. Philadelphia roll
Mango, Green tea, Strawberry and Milk 01 Sushi Pizza $9 T S
el $5 A bed of white rice drizzled with spicy Gnocchi with saffron and shiitake e B
. \ Japanese mayo with crab on top $10
DR e e LA ltalian-Japanese Fusion Gnocchi With California roll
Bellini $7 Sicilian tuna carpaccio $11 Saffron and Shiitake [Vegan] cucumber, crab and avocado
! ; 7 Fresh tuna that is finely sliced with
Prosecco sparkling wine and peach puree or “ i J : R
nectar Mamma mia, that's a spicy sushi! your choice of greens or toast Custom Ramen bowl $7 Las Vegas roll
g (Add extra protein for $1) Smoked salmon, cream cheese,
Pork Belly Onigiri $10 Optional extras: chives, spinach, avocado, dynamite sauce, and is
Savory pork belly wrapped in rice, crunchy seaweed deep fried tempura style.
fried and served with your choice of Choose from: Wafu, Yasai, or gluten free Rai I
dipping sauce. broth.Wafu— Contains konbu (sea kelp), ainbow ro
katsuo (bonito), dried mackerel, and An assortment of fish and avocado
shiitake mushrooms. on top of a California Roll.

Yasai—Purely made from vegetables
only. Absolutely no meat!

Gluten free—Made with gluten free
SOy sauce.

TN

Choose from wafo or yasai Orignal,

Konnyaku or Gluten free noodles. C@
Protein: choose from pork belly, beef,

boiled egg or tofu ’

Sushi Burger $7 9
Fillet of salmon and avocado on a '
white rice bun drizzled with spicy
Japanese mayo
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CAMELLIA'S

“FLOWER “FARM
Brand Guide

CHALLENGE

Establishalogo,brand guide,and name conventionforacompany.

SNOLUTION

[ brainstormed ditferent types of company before landing on a
flower farm. I quickly researched ditferent flower names for a
naming convention. Once [ found a name, [ began creating the
brand guide: typing out their brand story, their mission, and what

they represent.




Yritnoduction

This guide will help you navigate through the brand as a whole including the brand’s purpose, logo, typefaces, and

colors that are needed to help Camellia’s Flower Farm bloom to its full potential.

Viyisn Statment

Camellia’s Flower farm is a beautiful blossoming flower farm that invites those who love nature to stop and smell the
roses. Our little gift shop next to our farm offers homemade skincare products that are all organic and made from
the flowers and herbs grown on our very farm. We believe everyone deserves to grow and bloom, and we are strong
believers that selfcare is the modest important step to take in order to do so. We encourage everyone to come to our
flower farms to treat themselves to flowers that we make into bouquets to take home, or do some self pampering

with our line of skincare products, or even just roam through our fields and slow down for a minute and breathe.

Brand Cyyence

Our essence is all about peace,selfcare, and romanticizing life. Life can be so hectic and uncertain at times. Ca-
mellia’s Flower Farm is a place people can stop and enjoy the beauty in life. We want you to relieve stress from your
everyday life by either stopping by and feeling the peacefulness in our fields or seeing our flowers placed in your

favorite vase sitting upon your counter.







COFFESNTOPS
Web Design

CHALLENGE

Conspire with a partner to create a website using HTML and
CSS that will be usetul to people in one way or another while
maintaining a user friendly intertace for both desktop and mobile.

SNOLUTION

My partner and [ wanted to create a website that would support
our local coffee shops. Once set on what we wanted for our
website, we divided up whowilldowhat. One personwould create
certain pages while the other created the rest of the pages, then
we both went to as many local coffee shops as possible while

write our own findings and reviews for each location.

="allan.html"
="common/art/allan@@ees. jpg"
Allan Bros

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed

wis1l enim ad minim veniam, gquis nostrud exerci tation ullamcorpe
="yview _btn" ="allan.html">View Details

="listing_col innerwrap"
="bentley's.html"
="common/art/allan@@eel. jpg"

Bentley's

Bentley's 15 a Salem based coffee shop. They started out with
known for their cute Yorkie/Shihtzu logo that 1s suppose to repr

="view_btn” ="bentley's.html">View Details

="listing_two_col"

="listing_col 1nnerwrap"

="black r.htmlL"
="common/art/allan@@eel. jpg"
Black Rock

Black Rock Coffee started out in Salem and has expanded their
customers to feel invited and comfortable. Their slogon is "Fuel
the company to know them.

="view_btn" ="black_r.html">View Details

="li1sting_col innerwrap"

="brown_c.html"
="common/art/brown_cee06e4. jpg"
BErown Cow

Lorem dpsum dolor sit amet, consectetuer adipiscing elit, sed
wisil enim ad minim veniam, quis nostrud exerci tation ullamcorpe



un, out=going, and bubbly making It a great eXxperience 1o order a cheap ye
delicious cup of coffee while walking around the mall.

COFFEE SHOPS

LS

Brown Cow Cafe BE T — — ; e &

LITTLE WUESTERNS »
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliguam erat volutpat. Ut wisi

enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliguip ex ea commodo consequat.

LANBROS »

Allen Bros is a Salem based coffee shop. They started out with one lonely shop
ut now have expanded to three with one more coming soon. Bentley's is
nown for their cute Yorkie/Shihtzu logo that is suppose to represent a "fun,

energetic atmosphere to share happiness with everyone they meet.”

Hours

Mon-Fri. Sam-8pm

Sat: Sam=7am

ITTE ML

sun: 10am-6pm

-

Menu

View the full menu on theair il B 4
Want to gat more T T et T T
MARGIN COFFEE »

information? Check out their ROWN COW s
- . , " Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonumm
website. Brown Cow Coffee started out in Salem and has expanded their horizons to : 2 p S " ; E .9 .y.
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi

~es out side gon. The ] ed envi - wi : n p : : 3 ik :
E{Ef;;i ‘;f;iz{ig:igpdnﬂlg ;r;?:itgk;?éﬂiﬁii?:\;:r{g:?q{ﬂtﬂ:E:: :::gsmr . enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
= L } i L el N f i % . - L L L e J‘ . T = L
g g Y nis| ut aliquip ex ea commaodo consequat.

sita

meaning they want customers to not only know them as a company, but allow
he company to know them.

5%

Average Price Range Seating Available

ONEY AND PINE »
oney and Pine is a small coffee shop in Salem located inside the willamette
own center mall. They're a hidden gem and fairly new. All the employees are
un, out-going, and bubbly making it a great experience to order a cheap yet SIDERKICKS
elicious cup of coffee while walking around the mail. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
T N SRR T ) enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis

- T e s nisl ut aliquip ex ea commodo consequat.
£ b —"_"-'_i'l.'fl'ri-,-' Bl - '

. S

TTLE WUESTERNS »
orem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy

nibh euismod tincidunt ut lacreet dolore magna aliquam erat volutpat. Ut wisi SNOW PEAK »

Reviews
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy

nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Lorem Ipsum is simply
dummy text of the printing
and typesetting industry.
Lorem Ipsum has been the
industry's standard dummy

text aver since tha 1500s.

Someone Famous

Lorem lpsum is simply

dummy text of the printing
and typesetting industry.

Lorem Ipsum has been the

industry's standard durmmy

text avear since the 1500s.

Someone Famous

Lorem lpsum is simply
dummy text of the printing
and typesetting industry.
Larem Ipsum has been the
incustr ':,f'z'_-': standard dummy

taxt ever since the 1500s.

Someone Famous
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CILLUSTRATIONS
Artwork

CHALLENGE

Explore your creativity using different mediums to create art
youre proud of.

SNOLUTION

Over years of creating things, these are my favorite pieces tfor
many reasons other than how they look. Expressing myselt in
many ways and showing myself that no matter how hard lite
gets, [ can always make art.




Jessika

2020 Visual Communications

20 TH ANNUAL

PORTFOLIO SH
CULTIVATING CREATIVY

Graphic Design | Interactive Media

Catalina

June 6, 4-7 p.m.
Chemeketa Community College
BLDG. 4, RM. 225 commUnetons
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