




in Wonderland
Book Design

Challenge
Design a full cover and layout of a book that is now in public 
domain along with publicity items such as bookmarks, business 
cards and postcards that fi t the time period the book was 

originally published in.

Solution
Scouting out other depictions of this book at different bookstores 
was my fi rst step into this process. Then, after a few sketches I 
vectorized my illustrations in Adobe Illustrator. I wanted a fun 

whimsical font to go with such a creative children’s story.

Alice’s Adventures 



“Imagination is the 
only weapon in the war 

with reality.”

LewisCarroll.org

Lewis Carroll Alice’s Adventures in Wonderland
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“Well, perhaps your feelings may be diff erent,” said Alice; “all I 
know is, it would feel very queer to me.”

“You!” said the Caterpillar contemptuously. “Who are you?”
Which brought them back again to the beginning of the conver-

sation. Alice felt a little irritated at the Caterpillar’s making such 
very short remarks, and she drew herself up and said, very gravely, 
“I think, you ought to tell me who you are, fi rst.”

“Why?” said the Caterpillar.
Here was another puzzling question; and as Alice could not 

think of any good reason, and as the Caterpillar seemed to be in a 
very unpleasant state of mind, she turned away.

“Come back!” the Caterpillar called aft er her. “I’ve something 
important to say!”

This sounded promising, certainly: Alice turned and came back 
again.

“Keep your temper,” said the Caterpillar.
“Is that all?” said Alice, swallowing down her anger as well as 

she could.
“No,” said the Caterpillar.
Alice thought she might as well wait, as she had nothing else to 

do, and perhaps aft er all it might tell her something worth hearing. 
For some minutes it puff ed away without speaking, but at last it 
unfolded its arms, took the hookah out of its mouth again, and 
said, “So you think you’re changed, do you?”

“I’m afr aid I am, sir,” said Alice; “I can’t remember things as I 
used—and I don’t keep the same size for ten minutes together!”

“Can’t remember what things?” said the Caterpillar.
“Well, I’ve tried to say “How doth the little busy bee,” but it all 

came diff erent!” Alice replied in a very melancholy voice.
“Repeat, “You are old, Father William,’” said the Caterpillar.
Alice folded her hands, and began:

“You are old, Father William,” the young man said,
“And your hair has become very white;

And yet you incessantly stand on your head—
Do you think, at your age, it is right?”

“In my youth,” Father William replied to his son,
“I feared it might injure the brain;

But, now that I’m perfectly sure I have none,
Why, I do it again and again.”

“You are old,” said the youth, “as I mentioned 
before,

And have grown most uncommonly fat;
Yet you turned a back-somersault 

in at the door—
Pray, what is the reason of 

that?”
“In my 

youth,” 
said the sage, as he 

shook his grey locks,
“I kept all my limbs very supple

By the use of this ointment—one shilling 
the box—

Allow me to sell you a cou-
ple?”

“You are old,” said 
the youth, “and 
your jaws are 

too weak
For anything 
tougher than 

suet;





Package Design

Challenge
Using a provided dieline, establish a system within a brand. 
Generate a design for the box using the brand’s style guide. Create 
a product that will fi t inside the box of the existing dieline then 

produce a label for that product.

Solution
Being a lover of skincare products, I chose to make a skincare 
line for All*Natural, the main focus being on hydrating toner. I 
used a monochromatic green color palette to represent a calm 

feel and to indicate the product is natural and eco-friendly.

All Natural







North Santiam 
Watershed Council

Challenge
Redesign a new logo for a non-profi t organization. Creating a 
logo that represents the brand and what they do clearly while 

being fun and timeless.

Solution
Researching was a big part of this project. I aimed to create a soft 
and calm feel for their organization with cool tones that can be 
found in the creeks and rivers this company works with. Making 
sure to use a Steelhead salmon for their logo since that is the 

salmon they represent the most. 

Logo Design







Package Design

Challenge
Compose a cereal box design with an interactive feature on the 

back, then map out a dieline to cut and assemble the box.

Solution
Starting out with a mood board, I went with a panda mascot . I 
wanted fun pastel colors that have a child-like feel that will also 

help this brand stand out on the shelves.

Panda Blossoms







Package Design

Challenge
Conspire a brand for a beverage company,then create a system 
that consists of three fl avors–one being limited edition–without 

using a basic rectangle dieline.

Solution
Beginning with a moodboard, I gathered ideas for color schemes, 
illustration styles, and dieline shapes. In order to challenge myself, 
I decided to use an illustrative art style instead of a vector style. I 
wanted to add a magical feel to this drink so I chose fairies to be 
the mascot and added edible glitter to the inside of the vessels.

Pixi Potion







Logo Design

Challenge
In a group, create a restaurant and then individually design a 

logo and menu for this new brand in two hours.

Solution
Collabing with classmates to come up with Venetian Koi, an Italian 
and Asian restaurant rolled into one, I used a koi fi sh wrapped 
around an olive branch representing two cultures coming 

together to make amazing food.

Venetian Koi



Venetian
 Koi

Appetizers
•Complimentary Mochi Meatballs•

Sweet sticky Thai rice combined with 
seasoned pork

Beef Spiedini  $5
 These hearty beef skewers hold 
marinated steak pinwheels stu� ed 
with marinara and crumb fi lling. 
Served with a side of marinara for 
dipping.

Sushi Pizza   $9
A bed of white rice drizzled with spicy 
Japanese mayo with crab on top 

Sicilian tuna carpaccio  $11
 Fresh tuna that is fi nely sliced with 
your choice of greens or toast 

Pork Belly Onigiri  $10
Savory pork belly wrapped in rice, 
fried and served with your choice of 
dipping sauce. 

Rolls
• 7 Pieces for $5 •
Philadelphia roll 

smoked salmon, cream cheese, and 
cucumber.

California roll 
cucumber, crab and avocado

Las Vegas roll
 Smoked salmon, cream cheese, 
avocado, dynamite sauce, and is 
deep fried tempura style.

Rainbow roll 
An assortment of fi sh and avocado 
on top of a California Roll.

Main Entrées
100 layer lasagna cake $10

Called the Pasta Alla Piastra, the 
dish is made in the traditional 
Emilia-Romagna style, which layers 
sheets of pasta between a mix of 
bolognese sauce (made from veal 
and pork) and béchamel sauce. This 
process is repeated about 40-50 
times between sauce and noodle, 
adding up to a head-turning 100 
layers.

Gnocchi with sa� ron and shiitake 
$10

Italian-Japanese Fusion Gnocchi With 
Sa� ron and Shiitake [Vegan]

Custom Ramen bowl  $7
(Add extra protein for $1)
Optional extras: chives, spinach, 
crunchy seaweed

Choose from: Wafu, Yasai, or gluten free 
broth.Wafu– Contains konbu (sea kelp), 
katsuo (bonito), dried mackerel, and 
shiitake mushrooms.

Yasai–Purely made from vegetables 
only. Absolutely no meat!

Gluten free–Made with gluten free 
soy sauce. 

Choose from wafo or yasai Orignal, 
Konnyaku or Gluten free noodles.

Protein: choose from pork belly, beef, 
boiled egg or tofu 

Sushi Burger $7
Fillet of salmon and avocado on a 
white rice bun drizzled with spicy 
Japanese mayo

Wild Mushroom Wafu  $8
pasta in soy butter sauce

Spaghetti noodles topped with 
WWdashi, mirin, and tossed in soy 
butter [vegan]

Main Entrées

The 
Venetian 

Koi

 “Mamma mia, that’s a spicy sushi!”

Fast • A� ordable • Family FriendlyDrinks

Italian cream soda  $3
Orange, strawberry, Lime, Mango and Peach

Ramune $2
Strawberry, melon and pineapple

Bubble Tea $3
Mango, Green tea, Strawberry and Milk

Sake $5
Dassai sake, Sweet and fruity.

Bellini $7
Prosecco sparkling wine and peach purée or 
nectar





Camellia’s

Brand Guide

Challenge
Establish a logo, brand guide, and name convention for a company.

Solution
I brainstormed different types of company before landing on a 
fl ower farm. I quickly researched different fl ower names for a 
naming convention. Once I found a name, I began creating the 
brand guide: typing out their brand story, their mission, and what 

they represent.

Flower Farm
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Introduction
This guide will help you navigate through the brand as a whole including the brand’s purpose, logo, typefaces, and 
colors that are needed to help Camellia’s Flower Farm bloom to its full potential.

Vision Statment
Camellia’s Flower farm is a beautiful blossoming fl ower farm that invites those who love nature to stop and smell the 
roses. Our little gift  shop next to our farm off ers homemade skincare products that are all organic and made fr om 
the fl owers and herbs grown on our very farm. We believe everyone deserves to grow and bloom, and we are strong 
believers that selfcare is the modest important step to take in order to do so. We encourage everyone to come to our 
fl ower farms to treat themselves to fl owers that we make into bouquets to take home, or do some self pampering 
with our line of skincare products, or even just roam through our fi elds and slow down for a minute and breathe. 

Band Esence
Our essence is all about peace,selfcare, and romanticizing life. Life can be so hectic and uncertain at times. Ca-
mellia’s Flower Farm is a place people can stop and enjoy the beauty in life. We want you to relieve stress fr om your 
everyday life by either stopping by and feeling the peacefulness in our fi elds or seeing our fl owers placed in your 
favorite vase sitting upon your counter.





Coffe Stops
Web Design

Challenge
Conspire with a partner to create a website using HTML and 
CSS that will be useful to people in one way or another while 
maintaining a user friendly interface for both desktop and mobile.

Solution
My partner and I wanted to create a website that would support 
our local coffee shops. Once set on what we wanted for our 
website, we divided up who will do what. One person would create 
certain pages while the other created the rest of the pages, then 
we both went to as many local coffee shops as possible while 

write our own fi ndings and reviews for each location. 







Smell the Roses
Typeface Design

Challenge
Shape a typeface that is unique and matches your style that can 

be used in many different ways. 

Solution
Falling in love with script fonts, I explored different typefaces 
to learn how they curve together. I wanted to add a decorative 
feature to them, and thought a simple outlined fl ower would fi t 

the delicate font style.







Illustrations
Artwork

Challenge
Explore your creativity using different mediums to create art 
you’re proud of. 

Solution
Over years of creating things, these are my favorite pieces for 
many reasons other than how they look. Expressing myself in 
many ways and showing myself that no matter how hard life 
gets, I can always make art.
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Thank You
Contact me!

503.999.6321
Chaffi nDesigns.com
Chaffi nDesigns@gmail.com

Thank You


